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ABSTRACT 
This study examines whether the intensity of partnerships, entrepreneurial orientation, the 
role of government and social capital indirectly affect the welfare of farmers through Virginia 
tobacco competitiveness. Sampling technique used is Simple Random Sampling because 
the population of partner farmers has homogeneous characteristics. Each population has the 
same opportunity to be a respondent in this study from 84 partner farmers in Gelanggang 
Village and 68 partner farmers in Sukadana Village. The PLS evaluation model consists of 
three parts, namely the evaluation of the measurement model (outer model) more specifically 
about the relationship of indicator blocks or question items to variables, the evaluation of 
structural models (Inner models) that specifically connect between latent variables and 
hypothesis testing. SEM-PLS test results of the relationship between variables can be stated 
that the relationship between the intensity of partnerships with product competitiveness has 
no significant effect. The relationship between partnership intensity and farmers' welfare is 
not significant. The relationship between entrepreneurship orientation and product 
competitiveness is significant. The relationship between entrepreneurship orientation and 
farmers' welfare is significant. The relationship between the role of government and product 
competitiveness is not significant. The relationship between the role of government and 
farmers' welfare is significant. The relationship between social capital and product 
competitiveness is not significant. The relationship between social capital and farmers' 
welfare is not significant. The relationship of product competitiveness with the welfare of 
farmers has a positive and significant effect on the welfare of farmers. The relationship 
between partnership intensity and farmers' welfare through product competitiveness is not 
significant. The relationship between entrepreneurship orientation with farmers' welfare 
through product competitiveness has a direct and significant influence. The relationship 
between the role of government and farmers' welfare is not significant. The relationship 
between social capital and welfare through product competitiveness is not significant. 
 
KEY WORDS 
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Tobacco farmers carry out the production process well to produce high quality 
products. The price of tobacco products is determined by quality, farmers get income from 
quantity times price. Farmers' welfare is determined by tobacco farming income, but to 
determine welfare is indicated by the fulfillment of spiritual and material needs (Bappenas, 
2008). The same thing was mentioned by (Grinols, 1994; Chapra, 2001), welfare is shown by 
the presence of harmony in harmonious family relationships, noble behavior and behavior 
based on spiritual values. 

Virginia tobacco farmer income is determined by the quantity and quality of production 
which is influenced by weather factors, capital and selling prices. Nicholson (2002), mentions 
the condition of the price of goods and tastes of the community remains, then the increase in 
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income shows the welfare of the community increases. Furthermore, objective forms of 
satisfaction and subjective happiness increase the quality of human life to show welfare 
improvement (Bronsteen et al., 2009). Farmers will be said to be in a condition of welfare if 
their income is able to meet material and non-material needs. National virginia tobacco 
products are unable to meet the needs of national cigarette raw materials so they import. 
Lombok virginia tobacco cultivated by farmers has long been known to have high quality that 
is able to compete with imported products (Surakhmad, 2002). The determinant of farmers' 
welfare is determined by the competitiveness of Virginia tobacco products. The pattern of 
virginia tobacco farming in Lombok with a pattern of partnership and self-help. The price 
determination is set by the partner company and the partner farmer aimed at benefiting both 
parties, some of the profits can be used to strengthen product competitiveness (Kotler and 
Armstrong, 2008). 

The partnership pattern carried out by small-scale farmers can increase farmers' 
income through increased production (Bolwig et al., 2009). Commodity development requires 
a partnership pattern between farmers, the private sector, the government and academics 
(Kurniawan et al., 2011). Glover (1994), mentions farmers partnered to reduce production 
and marketing risks. Jackson and Cheater (1994); Artur (2005), the participation of farmers in 
partnerships can reduce production costs due to the use of new technologies accessed from 
partner companies, reduction of transportation costs and marketing costs. 

The sustainability of partnerships is the hope of partner companies and partner farmers 
as well as the government. Parties who agree to a contract in partnership are voluntary 
based on the principle of mutual support and benefit, accompanied by coaching (Partomo 
and Soejoedono, 2002; Serad, 2006; Mardikanto, 2009; Martodireso and Suryanto cited by 
Prasticha, 2013). But what happened was that both partner companies and partner farmers 
violated contracts that disturbed the sustainability of the partnership. Hamidi (2001); Douma 
and Schreuder (1992: 59), said that even though companies and farmer partners had been 
formally bound by contracts, often there were still deviations. The existence of a black market 
that buys more expensive tobacco farmers has an impact on the price of tobacco in Lombok 
(Hamidi, 2007). The ability of farmers to see opportunities originating from an entrepreneurial 
orientation needs to be improved to improve product competitiveness. 

Entrepreneurial orientation (entrepreneurial orientation) is related to psychometric 
aspects as seen from its innovation, proactive nature and courage to take risks. Farmers 
face uncertain conditions such as the amount of tobacco product purchases and prices set 
by the company each season. Lombok virginia tobacco farmers are expected to have an 
entrepreneurial spirit that is reflected in their ability to innovate and take risks. Farmers are 
not much entrepreneurial oriented because the factors that influence entrepreneurial 
behavior are the economic, social and political environment by (Mazzarol et al., 1999 and 
Kumar et al., 2003). Farmers who have an entrepreneurial orientation are able to reduce 
lower costs and increase productivity (Wirasasmita, 2011). Farmers can make efficiency so 
farmers can reduce production costs so that farmers 'profits are high and thus farmers' 
welfare is achieved. The entrepreneurial behavior can increase the success of small-scale 
agro industry (Dirlanudin, 2010). 

The government has an interest in developing leading agricultural commodities, so it is 
necessary to optimize the use of government support and the use of information technology 
(Rahayu, 2011). An atmosphere of mutual support and benefit between partner companies, 
partner farmers and the government is needed, the government is expected to play its role 
as a coach and oversee the implementation of partners (Sjamsuddin, 2006). Farmers are 
often faced with the non-opening of partner companies in determining the grade of tobacco 
that determines prices. The government has an interest in maintaining the welfare of farmers, 
so companies are required to determine the price and the quota of products purchased 
earlier. Farmers are always in a weak condition or do not have a good bargaining position, 
when the production quantity exceeds the purchase quota prepared by the company, often 
the partner company argues that the farmers are over-production. Over production occurs 
when supply exceeds demand, as a result the price will go down then the law of demand 
applies. 
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The strength of social capital is its ability to understand how individuals are able to 
move their networks to increase profits in their environment (Capello and Faggian, 2005; 
Malecki, 2012; Rutten et al., 2010; Westlund and Bolton, 2003). Mawardi (2007), states that 
social capital is a resource that can be seen as an investment to get new resources. The 
dimensions of social capital are broad, complex and are more than just social capital focused 
on the dimensions of power, expertise and managerial that each individual has. The 
formulation of the problem that will be answered in this study is as follows. 1) What is the 
effect of the intensity of partnership, entrepreneurial orientation, the role of government and 
social capital on virginia tobacco competitiveness in the East Lombok Regency of West Nusa 
Tenggara Province? 2) What is the effect of the intensity of partnership, entrepreneurial 
orientation, the role of government, social capital and competitiveness towards the welfare of 
virginia tobacco farmers in the area of East Lombok Regency, West Nusa Tenggara 
Province? 3) Does the intensity of the partnership, entrepreneurial orientation, the role of 
government and social capital indirectly affect the welfare of farmers through the 
competitiveness of virginia tobacco in the region of East Lombok Regency, West Nusa 
Tenggara Province ? 
 

METHODS OF RESEARCH 
 

This research was conducted in East Lombok Regency by taking 9 districts out of 21 
existing districts, in nine districts where virginia tobacco is cultivated, namely Terara, Sikur, 
Montong Gading, Sukamulia, Sakra, East Sakra, West Sakra, Keruak and Joruwaru Districts. 
Determination of research locations using the Multiple Stage Sampling method is a method 
of determining the location of research that is drawn in stages starting from the district level 
to the village level. The population in this study were all virginia tobacco partner farmers in 
Gelanggang Village, Sakra Timur District and Sukadana Village Terara District in East 
Lombok Regency. Procedure Determination of the sample or respondent in this study using 
a random method. The total population of 152 farmers is partnering with the details of the 
village of Sukadana totaling 68 farmers and Gelanggang village of 84 farmers. Determination 
of the number of samples of this study using the Slovin formula with a margin of error of 0.06, 
obtained the number of respondents in this study of 99 farmers in partnership with the 
following calculations: 
 

𝑛 =
𝑁

1 + 𝑁𝑒2
= 98,24 

 
Based on the calculation of the Slovin formula, the number 98.24 was rounded up to 

99, so that the number of samples for this study were 99 partner farmers. Allocation of 
sample size to village representation was carried out proportionally according to the number 
of partner farmer populations in each village, carried out in the following manner. 
 

Table 1 – Location of District, Village and Number of Population and Sample of Partner Farmers 
Becoming Respondents 

 

Subdistric Village Population Farmer Partners Sample Farmer Partners 

Sakra Timur Gelanggang 84 55 
Terara Sukadana 68 44 

Total 152 99 
 

Source: Survey Results, 2019. 

 
Sampling of research using Simple Random Sampling is used because the population 

of partner farmers has homogeneous characteristics. Each population has the same 
opportunity to become respondents in this study from 84 partner farmers in Gelanggang 
Village and 68 partner farmers in Sukadana Village. The PLS evaluation model consists of 
three parts, namely the evaluation of the measurement model (outer model) more specifically 
about the relationship of indicator blocks or question items to variables, the evaluation of 
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structural models (Inner models) that specifically connect between latent variables and 
hypothesis testing. The PLS inner model is also called an inner relation which describes the 
relationship between latent variables based on the substance of theory. The equation model 
in this study according to the picture is: 
 

Y1 = β1 X1 + β2 X2 + β3 X3 + β4 X4 + ε1 
 

Y2 = β6 X1 + β7 X2 + β8 X3 + β9 X4 + β10 Y1 + ε2 

 
Where: X1 = The intensity of the partnership; X2 = Entrepreneurial orientation; X3 = The role 
of government; X4 = Social capital; Y1 = Product competitiveness; Y2 = Farmers Welfare; 
β1.....β11 = Path Coef; ε1 and ε2 = Inner residuals. 
 

RESULTS OF STUDY 
 

Convergent validity is measured based on the outer loading test criteria of each 
indicator. Outer loading values ranging from 0.654 to 0.982 indicate all indicators are 
declared valid and significant. The outer loading value of each indicator variable is presented 
as follows. 
 

Table 2 – The Outer Louding Coefficient Value of Each Indicator of the Construction Variable 
 

Variable Indicator 
Original 
Sample (O) 

Sample 
Mean (M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDEV|) 

P 
Values 

Partnership Intensity (X1) Availability of production 
facilities (X11) 

0.885 0.770 0.346 2.562 0.011 

Guidance and Coaching 
(X12) 

0.879 0.770 0.283 3.102 0.002 

Marketing of Production 
Results (X13) 

0.701 0.581 0.334 2.101 0.036 

Entrepreneurship 
Orientation (X2) 

Use Value (X21) 0.828 0.832 0.050 16.641 0.000 

Internal motivation (X22) 0.798 0.795 0.063 12.753 0.000 

Risk (X23) 0.842 0.835 0.063 13.360 0.000 

Profit Opportunities (X24) 0.839 0.835 0.046 18.101 0.000 

Intuition (X25) 0.654 0.640 0.134 4.871 0.000 

The Role of Government 
(X3) 

Business Opportunities 
(X31) 

0.974 0.974 0.013 73.395 0.000 

Development / Productivity 
(X32) 

0.982 0.983 0.005 202.040 0.000 

Protection (X33) 0.965 0.963 0.019 51.583 0.000 

Social Capital (X4) Norm (X41) 0.856 0.818 0.175 4.885 0.000 

Network (X42) 0.896 0.858 0.123 7.316 0.000 

Trust (X43) 0.818 0.803 0.130 6.296 0.000 

Product Competitiveness 
(Y1) 

Production Processing 
(Y11) 

0.924 0.924 0.022 41.236 0.000 

Internal conditions (Y12) 0.906 0.905 0.033 27.379 0.000 
In accordance with quality 
standards (Y13) 

0.882 0.881 0.037 23.650 0.000 

Following the program 
(Y14) 

0.780 0.775 0.080 9.732 0.000 

Find alternative markets 
(Y15) 

0.699 0.697 0.080 9.732 0.000 

Always production quality 
oriented (Y16) 

0.886 0.883 0.042 20.909 0.000 

Existence of farmer loyalty 
(Y17) 

0.786 0.782 0.073 10.793 0.000 

Farmers' Welfare (Y2) Increased Revenue (Y21) 0.864 0.861 0.033 26.343 0.000 
Family Education (Y22) 0.911 0.909 0.022 40.674 0.000 
Family Health (Y23) 0.785 0.777 0.074 10.668 0.000 
Social and spiritual life 
(Y24) 

0.835 0.827 0.052 16.125 0.000 

 
Good discriminant validity is the Average Variance Extracted (AVE) square root for 

each construct greater than 0.50. The root value of AVE for each dimension ranges from 
0.50 to 0.70, indicating the results of discriminant testing in accordance with the required 
AVE value is greater than 0.50 (Lathan and Ghozali, 2012: 78-79). Based on the AVE value 
of the reflective variable fulfills the convergence validity requirements. 
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Table 3 – Discriminant Validity Checks 
 

Discriminant Validity Checks 

Variable AVE 

Partnership Intensity (X1) 0.683 

Entrepreneurship Orientation (X2) 0.633 

The Role of Government (X3) 0.949 

Social Capital (X4) 0.735 

Product Competitiveness (Y1) 0.708 

Farmers' Welfare (Y2) 0.722 
 

Source: Data processed, 2019. 

 
Composite reliability and Cronbach alpha is a measure of reliability between the 

indicator blocks in the research model. The composite reliability and Cronbach alpha values 
meet the reliable criteria, each with a value of> 0.70, which shows all indicators that form 
dimensions of partnership intensity construction, entrepreneurial orientation, the role of 
government, social capital, product competitiveness and welfare are valid and reliable. The 
composite reliability and cronbach alphac values are presented as follows. 
 

Table 4 – Cronbach’s Alpha Check and Composite Reliability 
 

Cronbach’s Alpha Check and Composite Reliability 

Variable Cronbach’s Alpha Composite Reliability 

Partnership Intensity (X1) 0.764 0.865 

Entrepreneurship Orientation (X2) 0.853 0.895 

The Role of Government (X3) 0.973 0.982 

Social Capital (X4) 0.819 0.893 

Product Competitiveness (Y1) 0.930 0.944 

Farmers' Welfare (Y2) 0.871 0.912 
 

Source: Data processed, 2019. 

 
Based on Table 4 shows the Cronbach's Alpha coefficient greater than 0.50 indicates 

that all indicators are reliable and the composite reliability coefficient is greater than 0.50 
then all indicators are reliable. So that the indicator is able to reliably collect the data needed 
in research with the lowest Cronbach’s Alpha value of 0.764 and the highest of 0.973. 

Evaluation of structural models (Structural Model / Inner Model) is a measurement to 
evaluate the level of accuracy of the model in the overall research, which is formed through 
several variables along with the indicators. In evaluating this structural model, it will be 
carried out through several approaches in PLS.3, the criteria used are R Square, F Square, 
and Q Square predictive prelevance. 

Nilai R Square menunjukkan bahwa setiap variabel laten endogen sebagai kekuatan 
prediksi dari model struktural. Perubahan nilai R Square dapat digunakan untuk menjelaskan 
pengaruh yang substantive. Nilai R Square 0,75 bahwa model kuat, 0,50 moderat, and 0,25 
lemah (Latan and Ghozali, 2012;82). Nilai R Square masing-masing variabel di atas 0,50 
menunjukkan model kuat. Hasil nilai R Square sebagai berikut, 
 

Table 5 – R Square Coef. 
 

Variable R square Criteria 

Product Competitiveness 0.266 Moderat 
Farmer Welfare 0.583 Moderat 
 

Source: Data processed, 2019. 
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The R-square value of the product competitiveness variable is 0.266 meaning that 26.6 
percent of product competitiveness is influenced by the variables of partnership intensity, 
entrepreneurial orientation, the role of government and social capital, while the remaining 
73.4 percent is influenced by other variables outside the research model. Furthermore R-
Square farmers 'welfare is 0.583 meaning that 58.3 percent of farmers' welfare is influenced 
by the variables of production competitiveness, partnership intensity, entrepreneurial 
orientation, the role of government and social capital, while the remaining 41.7 percent is 
influenced by other variables outside the research model. 

Furthermore, to see the effect of exogenous latent constructs when there are or none 
on their endogenous variables, an effect size (f2) evaluation is used. Table 5.12 shows the 
effect size values for each relationship. Cohen (1998) divides effect size based on three 
criteria, namely 0.02-0.14 (small), 0.15-0.35 (medium), and> 0.35 (large). 
 

Table 6 – f Square Coef. 
 

Variable f Square Effect Category 
Partnership Intensity → Product Competitiveness (X1 → Y1) 0.069 Small 
Partnership Intensity → Farmer Welfare 0.000 Nothing 
(X1 → Y2) 0.241 Average 
Entrepreneurial orientation → Product Competitiveness 0.103 Small 
(X2 → Y1) 0.003 Very small 
Entrepreneurial Orientation → Farmer Welfare 0.049 Small 
(X2 → Y2) 0.005 Very small 
The Role of Government → Product Competitiveness 0.025 Small 
(X3 → Y1) 0.538 Big 
 

Source: Data processed, 2019. 

 
Based on Table 6 clearly shows that based on the results of the calculation of the effect 

size on the effect of the intensity of the partnership on product competitiveness is small. 
Furthermore, the effect size calculation of the effect of the intensity of the partnership on the 
welfare of farmers is absent. In calculating the effect size the effect of entrepreneurial 
orientation on product competitiveness is moderate. In the calculation of the effect size the 
effect of entrepreneurial orientation on the welfare of farmers is small. In calculating the 
effect size the effect of the government's role on product competitiveness is very small. In 
calculating the effect size the effect of the government's role on the welfare of farmers is 
small. In the calculation of the effect size the effect of social capital on product 
competitiveness is very small. In the calculation of the effect size the effect of social capital 
on the welfare of farmers is small. In the calculation of the effect size the effect of product 
competitiveness on farmers' welfare is large. 

The structural model is evaluated by observing the predictive relevance Q2 of the 
model that measures how well the observational value is generated by the model. Q2 is 
based on the coefficient of determination of all dependent variables. The quantity Q2 has a 
value with a range of 0 <Q2 <1, the closer the value of one means the better the model. Q2 
or Stone Geiser Q-Square test, namely: 
 

Table 7 – Goodness of Fit Evaluation Result 
 

Model Dependent Variable R-square 

1 Product competitiveness (Y1) 0.266 

2 Farmer welfare (Y2) 0.583 

Calculation: Q
2
 = 1 – [( 1 – R1

2
) ( 1 – R2

2 
)] = 0.693 

 
Q2 calculation results of 0.693 so that it can be said to have a high predictive 

prevelance, so the resulting model is feasible to use to predict. A figure of 0.693 can be 
interpreted that 69.3 percent variation in farmers' welfare can be explained by variation, 
partnership intensity, entrepreneurial orientation, the role of government, social capital and 
product competitiveness, while the remaining 30.7 percent is explained by variables outside 
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the model. The results of the study indicate that the variables used to explain the welfare of 
partner farmers in virginia tobacco farming in East Lombok Regency. The relationship 
between variables tested in this study is the relationship between exogenous variables to 
endogenous variables, namely the relationship between variables, intensity of partnerships, 
entrepreneurial orientation, the role of government and social capital to product 
competitiveness and farmers' welfare. In this study also uses the mediating variable 
competitiveness of products on the welfare of farmers. The results of the path analysis 
between variables by displaying the t-value as follows; 
 

 
 

Figure 1 – Test Results of Research Models with SEM-PLS 

 
There are nine direct relationships in this study to determine the direction of their 

influence seen from the original sample values, while to prove this direct relationship has a 
significant effect or is not indicated by the P value. 
 

Table 8 – Coefficient of Influence Between Research Variables 
 

Variable 
Original 

Sample (O) 
Sample 

Mean (M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDEV|) 

P 
Values 

Partnership Intensity → Product 
Competitiveness (X1 → Y1) 

0.227 0.172 0.234 0.973 0.331 

Partnership Intensity → Farmer Welfare 
(X1 → Y2) 

0.008 0.003 0.131 0.065 0.948 

Entrepreneurial orientation → Product 
Competitiveness (X2 → Y1) 

0.431 0.443 0.120 3.603 0.000* 

Entrepreneurship Orientation → Farmer 
Welfare (X2 → Y2) 

0.236 0.262 0.088 2.671 0.008* 

The Role of Government → Product 
Competitiveness (X3 → Y1) 

0.046 0.022 0.083 0.552 0.581 

The Role of Government → Farmers' 
Welfare (X3 → Y2) 

0.148 0.147 0.068 2.160 0.031* 

Social Capital → Product 
Competitiveness 

0.105 0.112 0.077 1.366 0.172 

(X4 → y1) 0.061 0.092 0.122 0.500 0.617 
Social Capital → Farmer Welfare 0.553 0.516 0.105 5.246 0.000* 

 
Based on Table 8, it can be explained that all direct effects between the research 

variables are positive from nine significant relationships between the four variables, namely 

Enterpreneurial 

Orientation 

Partnership 

Intensity 

Product 

Competitiveness 

Social capital 

Role of 

Government 

Farmer’s Welfare 
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entrepreneurial orientation towards product competitiveness, entrepreneurial orientation 
towards farmers' welfare, the role of government towards farmers' welfare and product 
competitiveness towards farmers' welfare . While the insignificant direct relationships 
numbered five, namely the intensity of partnerships on product competitiveness, intensity of 
partnerships on farmers 'welfare, the role of the government on competitiveness, social 
capital on product competitiveness and social capital on farmers' welfare. Examination of this 
mediation model is carried out as an effort to provide information on the level of intervention 
of the mediating variable, whether full mediation (full mediation) or partial mediation (partial 
mediation). 
 

Table 9 – Indirect Direct Effect and Total Influence between Variables 
 

Path Variable Direct Effect Indirect Effect Total Effect 
Partnership intensity → Farmer welfare 0.008 0.0044 

(0.008*0.553) 
0.0124 

Entrepreneurship Orientation → Farmer welfare 0.236 0.1305 (0.236*0.553) 0.3665 
The Role of Government → Farmer's welfare 0.148 0.0818 

(0.148*0.553) 
0.2298 

Social capital → Farmer welfare 0.105 0.0580 
(0.105*0.553) 

0.163 

 
The results of testing the hypothesis as a whole and the coefficient value of each path 

(direct and indirect effects), then a path diagram is arranged, as shown in Figure 2. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 2 – Direct and Indirect Effects 

 
Based on the results of the overall hypothesis testing, it can be seen the significance of 

each path or path that illustrates the model of the results of this study (Figure 2) By 
considering the model of research results, it can be described the research findings as 
follows: 

 Pathway from partnership intensity → Product competitiveness → farmer welfare. 
This finding means that the intensity of the partnership is not an important 
determinant in the competitiveness of products to improve or improve the welfare of 
farmers. It is proven that product competitiveness does not partially mediate the effect 
of partnership intensity on farmers' welfare. This finding shows that the welfare of 

0.008 (0.125) 

0.105 (0.238)  0.148 (0.025) 

0.553 

0.061 
0.04

6 

0.431 

Partnership 
Intensity 

(X1) 

Entrepreneurship 
Orientation 

(X2) 

Product 
Competitiveness 

(Y1) 

Role of 
Government 

(X3) 

Social 
Capital 

(X4) 

Farmer’s 
Welfare 

(Y2) 

0.236(0.238) 
0.227 
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farmers is not supported by the intensity of partnerships through increased product 
competitiveness; 

 Pathway from entrepreneurial orientation → product competitiveness → farmers' 
welfare. These results indicate that, entrepreneurial orientation is an important 
determinant in product competitiveness to achieve improvement in farmers' welfare. It 
is also evident that the competitiveness of products partially mitigates the effect of 
entrepreneurial orientation on improving farmers' welfare. These findings indicate 
that, the better the entrepreneurial orientation, the better the welfare of farmers 
through product competitiveness; 

 Pathways from the role of government → Product competitiveness → Farmer welfare. 
This finding means that the role of government is not an important determinant of 
product competitiveness towards improving or improving farmers' welfare. It is proven 
that the competitiveness of products does not partially mediate the effect of the 
government's role on the welfare of farmers. This finding shows that the welfare of 
farmers is not supported by the government's role through increasing product 
competitiveness; 

 Pathways from social capital → Product competitiveness → Farmer welfare. This 
finding gives the sense that, social capital is not as an important determinant in 
product competitiveness to improve or improve the welfare of farmers. It is proven 
that product competitiveness does not partially mediate the effect of social capital on 
farmers' welfare. This finding shows that farmers' welfare is not supported by social 
capital through increasing product competitiveness. 

Statistical test results of the relationship between variables can be stated that the value 
of the coefficient of the relationship between the intensity of partnerships with the 
competitiveness of a product of 0.227 is positive and not significant at a significant level α = 
0.05. This means that the relationship intensity of partnerships with product competitiveness 
has a direct effect, namely the higher the intensity of partnerships, the competitiveness of 
products increases but is not significant. Based on these results, the first hypothesis (H1) 
proposed is not proven or cannot be accepted in other words the hypothesis (H0) is 
accepted. 

Statistical test results of the relationship between variables can be stated that the 
coefficient of the relationship between the intensity of partnerships with the welfare of 
farmers amounting to 0.008 is positive and not significant at a significant level α = 0.05. This 
means that the relationship intensity of partnerships with farmers' welfare has a direct effect, 
namely the higher the intensity of partnerships, the welfare of farmers is increasing but not 
significant. Based on these results, the first hypothesis (H2) proposed is not proven or cannot 
be accepted in other words the hypothesis (H0) is accepted. 

Statistical test results of the relationship between variables can be stated that the value 
of the correlation coefficient between entrepreneurial orientation with product 
competitiveness of 0.431 is positive and significant at a significant level α = 0.05. This means 
that the relationship intensity of partnerships with farmers' welfare has a direct effect, namely 
the higher entrepreneurial orientation, the product competitiveness is increasing and 
significant. Based on these results, the first hypothesis (H3) proposed is proven or can be 
accepted in other words the hypothesis (H0) is rejected. 

Statistical test results of the relationship between variables can be stated that the 
coefficient of the relationship between entrepreneurial orientation with the welfare of farmers 
of 0.236 is positive and significant at a significant level α = 0.05. This means that the 
relationship between entrepreneurship orientation with the welfare of farmers has a direct 
effect, namely the higher the entrepreneurial orientation, the welfare of farmers is increasing 
and significant. Based on these results, the first hypothesis (H4) presented is proven or can 
be accepted in other words the hypothesis (H0) is rejected. Statistical test results of the 
relationship between variables can be stated that the coefficient of the relationship between 
the role of government with product competitiveness of 0.046 is positive and not significant at 
a significant level α = 0.05. This means that the relationship between the role of government 
and the welfare of farmers has a direct effect, namely the higher the role of the government, 
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the product competitiveness is increasing and insignificant. Based on these results, the first 
hypothesis (H5) proposed is not proven or cannot be accepted in other words the hypothesis 
(H0) is accepted. 

Statistical test results of the relationship between variables can be stated that the 
coefficient of the relationship between the role of the government and the welfare of farmers 
amounted to 0.148 positive and significant at a significant level α = 0.05. This means that the 
relationship between the role of government and the welfare of farmers has a direct effect, 
namely the higher the role of government, the welfare of farmers is increasing and 
significant. Based on these results, the first hypothesis (H6) proposed is proven or can be 
accepted in other words the hypothesis (H0) is rejected. Statistical test results of the 
relationship between variables can be stated that the coefficient of the relationship between 
social capital and product competitiveness of 0.061 is positive and not significant at a 
significant level α = 0.05. This means that the relationship of social capital with product 
competitiveness has a direct effect, ie the stronger social capital, the product 
competitiveness increases. This condition shows that social capital has a positive and not 
significant effect on product competitiveness. Based on these results, the hypothesis seven 
(H7) proposed is not proven or in other words the hypothesis (H0) is accepted. 

Statistical test results of the relationship between variables can be stated that the 
coefficient of the relationship between social capital and farmer welfare of 0.105 is positive 
and not significant at a significant level α = 0.05. This means that the relationship of social 
capital with the welfare of farmers has a direct influence, namely the stronger social capital, 
the welfare of farmers increases and is not significant. Based on these results, the eight 
hypothesis (H8) proposed is not proven or in other words the hypothesis (H0) is accepted. 
Statistical test results of the relationship between variables can be stated that the coefficient 
of the relationship between product competitiveness with the welfare of farmers is 0.553 
positive and significant at a significant level α = 0.05. This means that the relationship of 
product competitiveness with the welfare of farmers has a direct effect, namely the higher the 
competitiveness of products, the welfare of farmers increases. This condition shows that 
product competitiveness has a positive and significant effect on welfare. Based on these 
results, the hypothesis nine (H9) presented is proven or in other words the hypothesis (H0) is 
rejected. 

Statistical test results of the indirect relationship between variables can be stated that 
the value of the coefficient of the relationship between the intensity of partnerships to the 
welfare of farmers through product competitiveness of 0.126 is positive and not significant at 
a significant level α = 0.05. This means that the relationship of partnership intensity with 
farmers' welfare through product competitiveness does not have a direct and insignificant 
influence. Based on these results, the hypothesis ten (H10) that was put forward was not 
proven or unacceptable in other words the hypothesis (H0) that was accepted was rejected. 
The results of the statistical test of the indirect relationship between variables can be stated 
that the coefficient of the relationship between entrepreneurial orientation to the welfare of 
farmers through product competitiveness of 0.238 is positive and significant at a significant 
level α = 0.05. This means that the relationship between entrepreneurship orientation with 
the welfare of farmers through product competitiveness has a direct and significant influence. 
Based on these results, the eleven hypothesis (H11) presented is proven or acceptable in 
other words the hypothesis (H0) is rejected. The results of the statistical test of the indirect 
relationship between variables can be stated that the coefficient of the relationship between 
the role of the government on the welfare of farmers through product competitiveness of 
0.025 is positive and not significant at a significant level α = 0.05. This means that the 
relationship between the role of government and the welfare of farmers through product 
competitiveness does not have a direct and insignificant influence. Based on these results, 
the twelve hypothesis (H12) that was put forward was not proven or could not be accepted in 
other words the hypothesis (H0) was accepted. Statistical test results of the indirect 
relationship between variables can be stated that the coefficient of the relationship between 
social capital to the welfare of farmers through product competitiveness of 0.034 is positive 
and not significant at a significant level α = 0.05. This means that the relationship between 
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social capital and welfare through product competitiveness does not have a direct and 
significant influence. Based on these results, thirteen hypotheses (H13) that were put forward 
were not proven or unacceptable in other words the hypothesis (H0) was accepted. 
 

DISCUSSION OF RESULTS 
 

The entrepreneurial orientation factor has a direct and significant effect on the 
competitiveness of virginia tobacco products in East Lombok Regency, West Nusa Tenggara 
Province. The patterns of thinking and behavior of partner farmers are changed by education 
and training so that farmers make plans, analyze costs and production revenues so they can 
generate profits. Partner farmers will produce virginia tobacco products in accordance with 
the quality standards set by the company. If quality standards are set by partner farmers, the 
tobacco products will be able to be marketed to the domestic and international market so that 
they have product competitiveness. The indicator used to measure the entrepreneurship 
orientation of use values by asking farmers to try to increase income from virginia tobacco 
farming. 

Entrepreneurial orientation has positive and significant effect on the welfare of East 
Lombok tobacco farmers. This shows to change the behavior of partner farmers in managing 
their farming should be based on the principle of entrepreneurial orientation, so to improve 
the welfare of farmers can by intervening from the factor of entrepreneurial orientation. 
Traditional cropping patterns are carried out with adequate knowledge and technology, but 
there have been changes due to education and training by field counselors from partner 
companies to form partner farmers must be brave to face risks, be able to see profit 
opportunities, be able to generate profits, have a strong will in the development of farming 
and sensitive facing changes in the use of technology in the production process so that it can 
be efficient. 

The results of this study indicate that the role of government has a positive and 
significant effect on the welfare of farmers. This shows that in an effort to improve the welfare 
of partner farmers, the presence of the government in carrying out supervision in the 
implementation of the partnership process runs with no parties being harmed or running in a 
mutually beneficial, mutually reinforcing and interdependent manner. It was found in the field 
of moral hazard that can be done by partner farmers themselves in the form of selling 
products to non-partner companies so that partner farmers avoid bills on their credit and also 
with the reason of getting a high price. Moral hazard can be carried out by partner companies 
in the form of not absorbing all virginia tobacco products. Partner farmers have reason to be 
over-production so that it has an impact on low prices which causes them not to get 
maximum profit or loss. 

The competitiveness of Lombok virginia tobacco products directly affects the positive 
and significant direction of the welfare of farmers. This shows that improving the 
competitiveness of virginia tobacco products will be able to improve the welfare of farmers. 
Measuring the competitiveness of the products of partner farmers doing land management, 
maintenance and composting in accordance with field counseling with the aim of producing 
quality products according to company standards. Farmers always plant tobacco with 
attention to soil and weather nutrient conditions, fertilizer composition according to company 
instructions. Partner farmers always produce virginia tobacco products according to quality 
standards set by the company, always increasing network expansion to those who have a 
market. Partner farmers must develop creativity in order to improve product quality and 
partner farmers always expect the continuity of virginia tobacco farming in Lombok. 
Entrepreneurial orientation is more dominant towards product competitiveness compared to 
farmers' welfare. It is shown that entrepreneurial orientation towards the welfare of farmers 
through the competitiveness of positive and significant value products means that the 
relationship between entrepreneurship orientation and the welfare of farmers through product 
competitiveness has a direct and significant influence. Improving the welfare of Lombok 
Virginia tobacco partner farmers can be done by improving product competitiveness, 
because by making improvements to the product competitiveness, it can be an intermediary 
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for entrepreneurial orientation variables to improve farmers' welfare. Seeing that farmers are 
trying to increase income from the Virginia tobacco farming Lombok, partner farmers have a 
strong, passionate desire to develop the Virginia tobacco business. Education and training to 
change the mindset and behavior of these partner farmers can be done to improve the 
welfare of farmers as reflected in the increase in income from virginia tobacco farming. 

The intensity of the partnership is more dominant on the competitiveness of products 
compared to the welfare of farmers. The results of this study indicate that the indirect 
relationship between variables can be stated that the coefficient of the relationship between 
the intensity of partnerships to the welfare of farmers through product competitiveness is 
positive and not significant meaning the relationship of partnership intensity with the welfare 
of farmers through product competitiveness does not have a direct and significant influence . 
The role of government is more dominant on the welfare of farmers compared to product 
competitiveness. The indirect relationship between variables can be stated that the 
coefficient of the relationship between the role of the government on the welfare of farmers 
through the competitiveness of positive and insignificant values means the relationship 
between the role of the government and the welfare of farmers through product 
competitiveness does not have a direct and significant influence. The results of this study 
found that the influence of social capital was more dominant on the welfare of farmers 
compared to the product competitiveness. The indirect relationship between variables can be 
stated that the coefficient of the relationship between social capital to the welfare of farmers 
through product competitiveness is positive and not significant meaning the relationship 
between social capital and welfare through product competitiveness does not have a direct 
and significant effect. 
 

CONCLUSION 
 

Statistical test results of the relationship between variables can be stated that the 
relationship between the intensity of partnerships with product competitiveness has a direct 
effect that is the higher the intensity of partnerships, the competitiveness of products 
increases but is not significant. The relationship of partnership intensity with farmers 'welfare 
has a direct effect, namely the higher the intensity of the partnership, the farmers' welfare 
increases but not significantly. The relationship between entrepreneurship orientation and 
product competitiveness has a direct effect, namely the higher entrepreneurial orientation, 
the product competitiveness is increasing and significant. The relationship between 
entrepreneurship orientation and farmers 'welfare has a direct effect, the higher the 
entrepreneurial orientation, the farmers' welfare is increasing and significant. The relationship 
between the role of government and product competitiveness has a direct effect, namely the 
higher the role of government, the product competitiveness is increasing and not significant. 
The relationship between the role of government and the welfare of farmers has a direct 
effect, namely the higher the role of the government, the welfare of farmers is increasing and 
significant. The relationship of social capital with product competitiveness has a direct effect 
that is the stronger social capital, the product competitiveness is increasing. This condition 
shows that social capital has a positive and not significant effect on product competitiveness. 
The relationship of social capital with the welfare of farmers has a direct influence, namely 
the stronger social capital, the welfare of farmers is increasing and not significant. 

The relationship of product competitiveness with the welfare of farmers has a direct 
effect, namely the higher the competitiveness of products, the welfare of farmers is 
increasing. This condition shows that product competitiveness has a positive and significant 
effect on welfare. The relationship of partnership intensity with farmers' welfare through 
product competitiveness has no direct and insignificant influence. The relationship between 
entrepreneurship orientation and farmers' welfare through product competitiveness has a 
direct and significant influence. The relationship between the government's role and the 
welfare of farmers through product competitiveness has no direct and insignificant influence. 
The relationship between social capital and welfare through product competitiveness has no 
direct and significant influence. 
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